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 	How social media influence beauty?
Social media platforms often feature images of people with seemingly perfect faces and bodies, often using filters and photo editing tools to enhance their appearance.
This can create unrealistic beauty standards, leading to body dissatisfaction and low self-esteem in both women and men.

	Women: Historically, the cosmetics industry has primarily targeted women.
This includes a wide range of products such as makeup, skincare, haircare, and fragrances.
Women of different age groups, from teenagers to mature adults, are targeted based on their specific needs and preferences.


	Why is makeup important to society?
Makeup is an important aspect of many people's daily routine, regardless of their gender.
It can be used to enhance one's natural beauty, express creativity, and help people feel more confident.
For many women, makeup can be a form of self-expression and can be a way to communicate their mood or personality.

	How has social media impacted the makeup industry?
In conclusion, social media has become an essential marketing tool for the makeup industry.
The industry has been able to leverage social media platforms to their advantage, using them to enhance brand awareness, increase engagement rates and sales, and build loyal communities.
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